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ATTENTION

ECONOMY



The pursuit of capturing one 

of our most scarce resources, 

our mental engagement. 

ATTENTION

ECONOMY



CREATION CONSUMPTION

WHAT 
DRIVES THE 
ATTENTION 
ECONOMY? 

CONTENT



CREATION CONSUMPTION

WHAT 
DRIVES THE 
ATTENTION 
ECONOMY? C

O
N

T
E

N
T



|  C R E AT I O N

ANNUAL SIZE OF  THE GLOBAL DATASPHERE

175 ZB



It’s never 
been easier 
to create content.

|  C R E AT I O N





https://www.domo.com/data-never-sleeps 

|  C O NS UM P T I O N|  C O NS UM P T I O N

https://www.domo.com/data-never-sleeps


174,000 
APPS



452,000
HOURS OF NETFLIX



5,900,000
GOOGLE SEARCHES



167,000,000
TIKTOK VIDEOS VIEWED 





CREATION CONSUMPTION

COMPETITION

WHAT DOES 
THIS MEAN?







PUBLISHERS FRIENDS INFLUENCERS COMPANIES

|  C O M P E T I T I O N



But it’s not 
just media… 

|  C O M P E T I T I O N



|  C O M P E T I T I O N

7,000 SKUS

1990’s



40,000 – 50,000 

SKUS

2020’s

|  C O M P E T I T I O N



CLUTTER





REPUTATION RELEVANCY





Welcome Clarice Turner
CEO, ALMOND BOARD OF CALIFORNIA



Elena Hemler

Associate Director of Nutrition Research

Danielle Veenstra

Sr. Manager of Global Stewardship and Impact



ALMONDS ARE ONE 

OF THE MOST 

RESEARCHED, 

HEALTHIEST FOODS



Almonds Suffered From

MID-2000’s

MISPERCEPTIONS



30 years of scientific research 

built almond’s health halo

1992              2003                                                           2023

FDA Heart 

Health Claim

 

First Almond 

Study Heart Health

Weight Management, Satiety

 

Blood Sugar Regulation

 

 

Gut Health

 

Healthy Lifestyle  

Skin Health



ALMONDS + HEALTH

Country Top Association

India Healthy 95%

Mexico Healthy 95%

France Healthy 82%

Italy Healthy 79%

US Healthy 77%

China Healthy 77%

Germany Healthy 70%

Source Data: 2022 Global Perceptions 

When you think of almonds, 
what comes to mind first?#1 link across most markets



Almonds have a 

broad benefit set

energy heart health weight management

skin health diabetes management

brain health immunity

stress

good fat

digestive health



Countries with nut intake 

recommendations 



Health Claim
QUALIFIED







Exercise Recovery + Physical Performance

Gut Microbiome + Digestive Health

Skin Health

Blood Sugar Regulation

Cognitive Health

Sleep 

Mental Health

Healthy Aging

Immunity

Beauty – beyond skin

Diets for Personal + Planetary Health

Cancer

Weight + Satiety

Heart Health

GROW PROTECT EXPLORE



Losing weight with almonds: 

Why it actually works

Lose weight with 

almonds: 

The perfect snack 

between meals

PEOPLE ARE 
TALKING

Almonds gaining mainstream 
exposure, studies highlighting:

WEIGHT LOSS

https://www.healthline.com/health-news/almonds-are-a-great-addition-to-a-weight-loss-diet-study-finds
https://www.medicalnewstoday.com/articles/snacking-on-almonds-may-not-hinder-weight-loss-study-finds
https://www.sat1.de/themen/fit-gesund/news/abnehmen-mit-mandeln-der-perfekte-snack-fuer-zwischendurch-69744
https://www.rtl.de/cms/abnehmen-mit-mandeln-warum-das-tatsaechlich-klappt-5060780.html
https://www.express.co.uk/life-style/health/1814694/weight-loss-snack-almonds
https://www.thesun.co.uk/health/24065142/almond-weight-loss-nut/


The Incredible Power of Almonds

Almonds, the Holy Grail for 
Prevention of Diabetes? 

Eating almonds could prevent 

diabetes, concludes two 

studies

Prediabetes: almonds 

could revert, 

according to studies

“Blood Control Effect When 
Consuming Almond Before Meal… 

Helps to Prevent Diabetes”

Jiji medical, new study 
suggests almond consumption 

before meals contributes to 

improved blood sugar in 

prediabetic subjects

PEOPLE ARE 
TALKING

Almonds gaining mainstream 
exposure, studies highlighting:

DIABETES



Snacking on this 
nut improves 

your microbiota
IMPRESSIONS: 1.2MIMPRESSIONS: 1M

Almonds as snacks the 
microbiota is thankful

Reach: 4,240 daily 

unique visitors

Cucina-naturale.it

PEOPLE ARE 
TALKING

Almonds gaining mainstream 
exposure, studies highlighting:

GUT HEALTH



Almonds gaining mainstream 
exposure, studies highlighting:

EXERCISE

PEOPLE ARE 
TALKING



Physical 

Performance
And Exercise 

Recovery

Gut 

Health

Immune 

Health

Skin 

Health

2024 Expected New Nutrition 

Research Results

Mental

Health
Weight Diabetes





How long until sustainability is fully 

integrated across global business footprint? 

54%
CEOs say 10 years

80%
CEOs say 15 years

UN Global Compact-Accenture CEO Study



P O L I C Y  M A K E R S

Will continue to refine their approach in 

Europe, and other countries will 
likely follow

F O O D  C O M P A N I E S  
&  R E T A I L E R S

Will increasingly make decisions to 
minimize volatility in costs and supply 

and meet sustainability targets 

and commitments

C O N S U M E R S

Will continue to factor sustainability 

into their decision-making as 
awareness increases

Deloitte Consulting Provided 

Viewpoint into the Future



Almonds Suffered From

MID-2010’s

MISPERCEPTIONS



Almonds have a strong

sustainability story to tell.

+1% - +2% +3% -8% +3%+3% - - -YOY change



WATER





57

PROTECTING 

POLLINATORS



58



CLIMATE 

SMART







ZERO WASTE







Emily Fleischmann

VP, Global Market 

Development

Laura Morin

North America 

+ China

Sudarshan Mazumdar

India

+ Japan and South Korea

Dariela Roffe-Rackind

Europe 

+ Global Health

Kathryn Martino

Reputation Management



DRIVING GLOBAL DEMAND



MARKETING

AROUND 

THE GLOBE
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THE PRIME EFFECT
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Easy to find

Regular consumption leads to:

Better recovery

Helps build muscle

Helps with blood glucose 

Vitamin E for sun protection

Fiber for gut health

Plant-based protein

Natural, not processed

Easy to eat

Why are almonds the

“MOST PERFECT EXERCISE SNACK”

according to Dr. Neiman?















Losing 
weight with 

almonds: 
Why it 

actually 
works

700 

MILLION+

https://www.healthline.com/health-news/almonds-are-a-great-addition-to-a-weight-loss-diet-study-finds
https://www.medicalnewstoday.com/articles/snacking-on-almonds-may-not-hinder-weight-loss-study-finds
https://www.rtl.de/cms/abnehmen-mit-mandeln-warum-das-tatsaechlich-klappt-5060780.html
https://www.express.co.uk/life-style/health/1814694/weight-loss-snack-almonds
https://www.thesun.co.uk/health/24065142/almond-weight-loss-nut/














good fat



INDIA: NEW ALMOND PRODUCTS

Food, Total Nut and Almond Introductions (India, 2014-2021)
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ICON 
FOR EVERY 
GENERATION



91



INDIA: REMARKABLE GROWTH 

#3 Export Market #1 Export Market

CY 2013:

102 Million Pounds

CY 2022:

331 Million Pounds



US

Russia 

China

India

Deloitte Looked Across the Globe



KEY TAKEAWAYS + FUTURE FOCUS

#1 Commanding consumer attention with bold new approaches

#2 Enhancing health + stewardship reputation 

#3 Maximizing untapped potential in current + new markets

#4 Measuring our impact and optimizing to fuel growth 
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2023-24 Global Market Development Committee
MEMBERS

Craig Duerr
Campos Brothers Farms

12 Years

Brian Ezell
Chair 

Wonderful

9 Years

Warren Cohen
Blue Diamond Growers

12 Years

Maya Erwin
Blue Diamond Growers

9 Years

Laura Gerhard
Blue Diamond Growers

4 Years

Raj Joshi
Vice Chair

Blue Diamond Growers

3 Years

Darren Rigg
Minturn Nut Company

7 Years

Jared Smith
Fisher Nut Company

9 Years

Paul Ewing
RPAC Almonds

10 Years

Keith Kwan
Taylor & Sims, Inc.

9 Years



2023-24 Global Communications Committee

Luke Milliron
Chair 

UC ANR

Stan Chance
Yosemite Farm Credit

Jereme Fromm
Cal Nut

Jenny Holtermann
Almond Girl Jenny

Lynn Machon
Blue Diamond Growers

Ben Goudie
Blue Diamond Growers

Michelle Penny
Del Rio Nut

Brian Wahlbrink
Sperry Farms

Rosemary Repar
Kupina Ranches

Mike Sonke
Star Nut

ALTERNATES

Lee Erickson
Vice Chair

TEP, Inc

Alicia Rockwell
Blue Diamond Growers

Garrett Bloemhof
Supreme Almonds
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2023-24 Nutrition Research

Committee
MEMBERS

ALT ERNAT ES

Christine Gemperle
Blue Diamond Grower

Brandon Rebiero
Gold Leaf Farming

Dr. Rudy Ortiz
UC Merced

Bobbie Williams
WMD Farming

Maha Tahiri
Nutrition Sustainability 

Strategies, LLC

Gabriela Chavarria
Harris Woolf Almonds

Liz Kimball
Blue Diamond Growers

Sharon Hawley-Crum
Crum Family Ranch, LLC

Kurt Waananen
Chair 

Blue Diamond Growers

Ken RappCathy Marsh
Vice Chair

Joseph M. Marsh





Thank You
DRI VI NG GLOBAL DEMAND
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