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ENGAGING WITH
ALMOND GROWERS
Industry Relations is 
more than just service to 
our industry; a big part 
of its evolved goal is for 
growers and handlers to 
join in and participate. 

Industry Relations develops and manages an industry 
communications and education program with a focus on motivating 
almond growers and handlers to continually improve current 
practices that help the bottom line–engaging industry members in 
the board, committees, The Almond Conference, California Almond 
Sustainability Program and as Almond Ambassadors who tell the 
industry’s story.

HIGHLIGHTS FROM 2015
Leadership Program
In its seventh year, more than 115 industry members have graduated from the 
Almond Leadership Program. After the year-long program, graduates are prepared 
to take leadership roles within the industry and their communities; understand 
current social, political, scienti� c, organizational and economic issues facing 
the industry and how to effect change; develop interpersonal relationship and 
communication skills; and have the opportunity to network.

Life Cycle Video
Shows the journey almonds take from tree to table. It includes all the stages and 
an abundance of natural beauty.

Managing Dust at Harvest
The campaign included outreach events, radio, ag media news articles, Almond 
Board of California (ABC) communications and tools to help growers and custom 
harvesters reduce dust during harvest. The “Managing Dust at Harvest Quick 
Guide” features speci� c strategies to minimize harvest air-quality impacts. In 
addition, a “Harvest Dust Toolkit” offers quick tips to keep dust at a minimum.

Ag in the Classroom
ABC is committed to providing accurate information about almond production and 
the almond industry to children across the state. “An Almond Story” activity book 
and DVD gives students a glimpse of the journey almonds take from orchard to 
table. To further strengthen this program, Almond Lesson Plans were released in 
December. Since 2009, ABC has shared more than 60,000 copies of “An Almond 
Story” activity book to students across the Central Valley and will continue to 
expand the program into schools statewide. 

Join in!
If you’re not already involved with ABC, you’re missing an opportunity to lead the 
industry and help develop the future of California Almonds. With 10 committees, 
Almond Ambassador programs, the Almond Leadership Program, California 
Almond Sustainability Program and task force groups, there’s never been a better 
time to join in! 
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2015 Almond Leadership Program participants at 
orientation in January. 

New Almond Life Cycle video shows the journey 
almonds take from tree to table.

New Almond Lesson Plans build upon the 
success of “An Almond Story” activity book.

The Managing Dust at Harvest education campaign 
was developed with ABC-funded research � ndings 
that can help reduce dust at harvest.

North America Case Study: Shark Week
In partnership with the ever-popular Shark Week on the Discovery Channel, we posed 
the question: what if a shark started snacking on almonds instead of surfers and 
seals? The result was, of course, a far more vibrant and accomplished life ashore, 
illustrated in a video and online campaign with creative social media extensions.

North America Case Study: It’s About More Than 
Just Health
Many Americans are talking more than ever about how to eat in a way they can 
feel they’re doing the right thing. That means not only thinking about health, but 
also about other people and about the planet.

California’s severe drought brought questions about the water needed to grow 
almonds and led to a more prominent discussion about almond growers’ 
decades-long story of sustainability, gaining water ef� ciency, promoting bee 
health and taking strides to become carbon neutral or even carbon negative.

 Gaining interest in plant-based diets also provided the opportunity to 
emphasize almonds’ 6 grams of plant-based protein per serving, along with 
their other many nutrients.
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